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the diamond lights identity design
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nightmare air digipack and digital poster
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NIGHTMARE

JULO3 THE SATELLITE
JUL 11 SILVERLAKE LOUNGE
JUL16 LARIMER LOUNGE

AlIR

LOS ANGELES, CA
LOS ANGELES, CA
DENVER, €O

JUL17  EVERYTHING IS CHEMICAL PRESENTS:

@ BARELY ST. TAVERN
THE FIREBIRD
BURLINGTON BAR
NORTHSIDE TAVERN
WOODLANDS TAVERN
NANCY WHISKEY
WVELVET UNDERGROUND
PIANOS NYC

MILL STREET BASEMET
UNION HALL

THE ELEVENS

OMAHA, NE

ST LOUIS, MO
CHICAGO, IL
CINCINNATI, OH
COLUMBUS, OH
DETROIT, MI

TORONTO, CANADA
NEW YORK, NY
TRENTON, NJ
BROOKLYH, NY

NORTHAMPTON, MA

WIBC FLYWEIGHT PRESENTS:
GREAT SCOTT ALLSTON, MA

AT THE EDGE OF THE SEA FESTIVAL BRIGHTON, UNITED KINGDOM

AT THE EDGE OF THE PEAKS FESTIVAL HOLMFIRTH, UNITED KINGDOM
THE CELLARS PORTSMOUTH, UNITED KINGDOM
e ”~ START THE BUS BRISTOL, UNITED KINGDOM
NIGHTMARE AIR et ESCAPE KRAAK MANCHESTER, UNITED KINGDOM
OLD BLUE LAST LONDOHN, UNITED KINGDOM
THE 1234 FESTIVAL LONDON, UNITED KINGDOM
SNEAKY PETE'S EDINBURGH, UNITED KINGDOM
THE COOKIE JAR LEICESTER, UNITED KINGDOM
STUDENTERHUSAARHUS AARHUS, DENMARK
POSTEN ODENSE, DENMARK
HUSET ESBJERG, DENMARK
COMET CLUB BERLIN, GERMANY
INDIE'D 2012 ROESELARE, BELGIUM
&5 LOPPEN COPENHAGEN, DENMARK
msws“""w DQLiQ LUXEMBOURG, LUXEMBOURG

Cigpy HiGHTMARE Alp, 2012 AU
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nightmare air brand identity, band and brand photography art direction, website, poster templates, B2B marketing material
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be why identity design, lettering

Be Why, LLC

+ | hutp:/ /www.beingthewhy.com <

2E NNy

3137 VENICE BLYD 11104
ANGELES, cA 90034

CONTALY
2060177269 B
LIYOMING STORE

o]
m s

- Rewsrking and expansion of volunteer programs
- Increased relevance and medernization of the €5 brand

- Incorporation of philanthropic relationships with corporate sponsors
- Unification and streanlining the national body and regional councils
- Encouraging diversity

To that and, the orgsmization has sncouraged and valuntarily exceuted
3 conzol {d3tion of over 200 councils into 112 couneils bazed on 2
nuaber of metrics including demographics. nembership numbers, nedia
mprint, and mrket analysis. A new GS guide with the organization’s
nlew unified nessage is set to Taunch this year.

The Nolunteer program has been reorganized to accommodate the
messaging with ample focus on nurturing Teadership potential in a1l
girls as highlighted with new materials created for leadership, such
a5 2008's Transforming Leadership handbook.

Rezearch of female Wispamic comunities has basn compiled with
the Sibonay Key Learnings and Changs it Upl What Girls Say About
Redefining Leadership reports in order to better fornulate appropriate
outreach and messaging to increase diversity among membership and,
therefore, futurs Tsaders in America. This 1s also highlighted in the
Story Intagration docunent supplisd by Amelia De Dios Romero.

In the forthcoming years, beginning with the YOT& (2012), 65 will
be Taunching campaigns to continue address these key fssues, which
dnclude a website re-launch, increased social media presence, and
Focused svents throughout the country.

b. YOTE Marksting and Communications

The comunications briaf provided highlights issues with current brand
messaging and membership numbers — nansly. false familiarity with the
brand, Tack of relevance af the brand, and the “Nice versus Necessary
Tine of thought surrounding the brand. Other issues affecting
menbership numbers include volunteer fatigue, 65 image, and competing
interests/activitiss.

Julie Yannatta
1519 Louella Ave
Venice, CA 90291

The focus for YOTE marketing and comunications will be primarily Julie Yannatta
1519 Louella Ave

Venice, CA 90291

Fensla adult audiences fneluding potentisl spomsors, slummas,current
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voluntears, current parents, and future parents.
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JVLIE YANNATTA
BEWHY

laura suuronen design & art direction



be why branding, website and music packagings
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K1 B Wy, LLC. J014. A8 righes reserens.

T 16 IT YOURS IG5 IT MINE 2 GOLOEN BONMES 3 EIRDG OF FREY
4 HO GSUCH THINE 5 SWEDISH DEATH MASK 6 MINUET IN F
7 WARM SUMMER MOON & SUMBURN 9 SELMA 10 OVER THE SUN
11 BEHIND THE SPACE @F 2010 sE wav, L L. BRGNS REsERy
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lahti art museum theme poster, invitation, catalogue cover

% graphis design annual / silver / us % creativity international awards / gold / us * communication arts design annual / us % best of the year design and advertising / gold / fi % how international design awards / outstanding / us % i.d. magazine annual design review / us
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be why branding, music packaging, website, brochures, photography, illustration
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€ 2010 B Why, LLC.
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shangri-la music single radio promo package

: £
g  CONDROBERST  YIMYAMES M WARD  MIKEMOGIS 2
 MONSTERS SSFOLK °
s g
g - | 5
z 1 DEAR GOD [SINCERELY M.O.F) - SINGLEEDIT 3:37 g
Z 2 DEARGOD (SINCERELY MOF) -VIDEOVERSION 4:.0p 2
£ 3 DEAR GOD [SINCERELY M.O.F) - ALBUM VERSION 5:07 3
g WRITTEN BY MONSTERS DF #LK g
E WWW MONSTERSOFFOLK COM E
g | ABEL CUNTACT E
] MIGHAEI PLEN ]
il SHANGRI LA MUSIC =
z PLENZSHANGRILAMUSIE COM z
s 310 452 1192 X104 o
m WWW. SHANGRILAMIISIC COM ?H(-RI-IK bl

SINGLE EDIT: THE ATTACK HAMSTER  09CDPRO0TS

MUSIC LLC. ALL RIGHT : OFTHIS
RECORD IS PROHIBITED BY FEDERAL LAW AND SUBJECT TO CRIMINAL PROSECUTION. FOR PROMOTIONAL USE ONLY. NOT FOR SALE.
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case closed event flyer
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shangri-la music digital EP cover
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shangri-la music proposed album art

RED ARROW MESSENGER LOREM IPSUM DOLORSH
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elements music single promo
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sony bmg / grafia / helsinRi design weeR video illustration for a pop song

% music graphics competition / third / fi
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bite my tongue EP package

AgtL

THE WtltENTLIrTER

£0-pPojwq

THE SNATCY (INTRS)
THE wWetGNTLIFTER
RBINOAN £E

SVER Tye THRESHOLY
HeMECaMING PARTY

’ MAJOR LABEL is ARTO TUUNELA vocals, guitar TERO SARAPERA bass ILARI KIVELA drums
o ‘ ® Recorded and mixed 2005 at Finnvox by Arto Tuunela Mastered by Minerva Pappi at Finnvox Band photography by Joonas Westerlund Cover by Laura Suuronen
‘ Music and lyrics by Arto Tuunela except tracks 1 and 4 music by Arto Tuunela and Tero Saraperd On this EP drums by Juha Olli, except on track 2 by Arto Tuunela
: " ‘ o Million thanks to Minerva P, Péivi6 O, Riikka K, Arttu H, Niko K, Jussi J, Laura S, Joonas W, Jukka O, Jarkko H, Mausoleum, Savunen
» WWW.MAJORLABELBAND.COM INFO@MAJORLABELBAND.COM WWW.BITEMYTONGUE.NET
. E A S
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(unpublished)

artists first / columbia records album cover
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case closed album and single packaging, photo art directiob, illustration

STRONGER
WHATEVER IT TAKES 4:24
PAIN IN THE ASS 3:13

TWOvEARS 3
SomETIMES 4:02
Feeo 4o

CINDEROCCHIO 253
WE ARE CONNECTED 3:32

s
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LAURA SUURONEN
laura@laurasuuronen.com / 44 7572 513 503

CLIENTS

Artists First US

Be Why US

Calling Brands UK

Columbia Records US

The Finnish Broadcasting Company FI
Finnish Travel Bureau FI

Galerie Anhava FI

Helsinki Metropolitan Libraries FI
Helsinki Art Museum FI

Lahti Art Museum FI

Shangri-La Music US

Tammi Publishers FI

University of Helsinki FI

PUBLICATIONS

Hello & Goodbye - The Chatty Planet Guide Published by Nokia
Love Helsinki — Coaster collection Self-published
Maahocketa! - Field Hockey Instruction Book Published by Finnish Hockey Association

ACCOLADES

Selected Awards

Graphis Design Annual US / Silver

Creativity Print Awards US / Gold

Communication Arts Design Annual US

HOW International Design Awards US / Outstanding

I1.D. Annual Design Review US / Honorary Mention

Best of the Year Design and Advertising Awards Fl / Gold, Silver, 3 x Year Book, Special Outdoor Advertising Award
The Most Beautiful Books of the Year Fl / Beautiful Book

Selected Features in Books

Damn Good - Top Designers Discuss Their All-Time Favorite Projects HOW Books, US
Fingerprint 2 - The Evolution of Handmade Elements in Graphic Design HOW Books, US
Nordic Graphic Designers Arvinius Forlag, SE

Selected Exhibitions

International Poster Biennial of Mexico Franz Mayer Museum, Mexico City, MX

Golden Bee - Moscow International Biennale of Graphic Design Artplay, Moscow, RU
MUIP Biennial Marmara University, Istanbul, TR

NEXT Design Radical Design Week, Shanghai, CN

International Biennial of Graphic Design Brno Moravian Gallery, Brno, CZ

International Poster Triennale in Toyama The Museum of Modern Art Toyama, Toyama, JP
China International Poster Biennial Art Museum of China Academy of Art, Hangzhou, CN
International Lahti Poster Biennial Lahti Art Museum, Lahti, FI

Place Composition, Denver, US

Terrain de Jeu Institut finlandaise, Paris, FR

Selected Features in Magazines
Communication Arts US

Digital Arts UK

Grafia Fl

HOW Magazine US

Novum DE





